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Paris, 20 June 2019 - INVIBES ADVERTISING, an advanced technology company specialized in digital
in-feed advertising, continues to enrich its catalog with innovative products such as Invibes Explore,
V Parallax, H Parallax and Play C, four designs that enhance users’ engagement and visibility.

Among clients who have chosen our last innovations to generate the highest interactions across
Europe’s premium publisher sites are major brands such as: Bo Concept, Clarins, IBM, McDonald’s, and
Mercedes.

Invibes has a team of R&D specialized in programming, data, systems, contextualization; a creative lab
that has developed to date more than 30 innovative and interactive formats to make brands stand out
from the rest of the in-feed choices. The Group has analysts and traders, responsible for reporting,
control and monitoring of campaigns to reach the targeted KPIs, as well as professionals specialized in
the management of publishers and data partners that guarantee brand-safety and cutting-edge
technology for audience segmentation.

Thanks to a combination of new technologies, customer insights, creativity and a drive to cut through
ads blindness, the following products have been developed by Invibes’ team to increase efficiency for
our clients’ campaign.

Nicolas POLLET, CEO and co-founder of INVIBES ADVERTISING, said: “Our powerful technological DNA,
combined with the determination to constantly create differentiating products evolve into these high
innovative ad formats developed by our team of professionals to generate improved visibility, video
views and additional value to our clients’ campaigns. We are proud and happy when advertisers dare
with us and, in the end, they are amazed by the results”.
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INVIBES EXPLORE

complexion without hiding vour Treckles. These Tightly tinted creams will perfectly hydrate your
sKin while mit 3 mall defects. If vou simply want Le [\ vour complexion because
vou suffer from excess oil and vour skin shines a little too much. apply a loose powder very light
or slightly tinted.

o vws v

@ invibes e

Invibes Explore

Double Serum

he most complete anti-aging trestment

Emphasize your eyes if you have red hair

If you have fair skin. freckles and red hair like Emma Stone. put your eves on the eve with a
ike the sublime and talented actress. opt for a smoky emeraldbecause green goes
warm lones of red hai freckles. To make vour smoky ply

An innovative design that meets users’ expectancy of interaction with the ad, Invibes Explore gives
them the possibility to check out the featured products directly in the feed, making them more
appealing, by increasing curiosity and determining possible customers to spend more time “exploring”
the ad.

PARALLAX

mounted. With its plastic strap resistant to
perspiration, it is primarily intended for athletes
and may not be suitable for everyday use. But
its ease of use and ease of configuration make
it a good companion for the summer holidays. {

) New CLA Coupe.
(Price: 149 euros)

Apple Watch Series 3 4G. It is the reference of
the connected watch market, but also the most

H Parallax

1ls ease Of Use ana ease OF CONTIGUrATION Make
it a good companion for the summer holidays.
(Price: 149 euros)

Apple Watch Series 3 4G. It is the reference of
the connected watch market, but also the most (
powerful and the most elegant. The latest I
version of the Apple Watch, which finally
embarks a 4G connectivity to operate without a
smartphone, also tracks its sports performance.
In addition to this, it displays the most important

A O J

Invibes’ vocation is to capture the attention of readers with its in-feed formats that offer great
experiences, either through interactions, giving useful information, entertaining or generating a
positive feeling. V & H Parallax ad formats play on people instinctive appeal for surprise. These cross-
device branding products stand out due to the fact that the image reveals itself vertically or
horizontally, depending on the chosen format, while the user is scrolling the content. By adding
unexpected graphic elements over the image, the visual impact is intensified, making the in-feed more
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memorable. Users are engaged in a creative way by offering them the possibility to discover the whole
campaign story using the scroll.

PLAY C

landing," says the manufacturer.
BRAND NEWE Vv

Mattona Watson is the Al for your business.
===z Findout how Watson knows your industry,

i85 protect your

)

Learn more

The next flights will test the forward mc

the plane being carried by the wing of the
But also the transition from vertical takeoff to

flying forward. "This transition is typically the most

In an environment where 75% of internet traffic is generated in video format?, the purpose is to create
ads that retain viewers’ attention and break the clutter, thus Invibes’ dedicated professional team has
enhanced Play C, a relevant personalized video type product that tells efficiently one’s brand story in

just a few seconds. This in-feed ad format presents an improved approach for video campaigns, the
video being displayed in a creative frame.
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1 https://tubularinsights.com/2020-mobile-video-traffic/



https://tubularinsights.com/2020-mobile-video-traffic/

@invibee"“’

About INVIBES ADVERTISING

Founded in 2011, INVIBES ADVERTISING is an advanced technology company specialized in digital advertising. It
has developed advertising solutions supported by an in-feed format integrated into media content, inspired by
social networks and optimized for dissemination in a closed network of Media Groups: Bertelsmann, Hearst,
Lagardere and many others. Clients include major brands such as Mercedes, Samsung, Air France and IBM.
INVIBES ADVERTISING is listed on the Euronext Growth Paris stock exchange (Ticker: ALINV — ISIN:
BE0974299316), and in 2019 has achieved FT1000 ranking, published each year by the Financial Times. For more
information, go to www.invibes.com.

Read our latest press releases at:

https://www.invibes.com/investors.html

Follow the latest news about INVIBES ADVERTISING on:
Linkedin: @Invibes advertising Twitter: @Invibes adv  Facebook: @Invibes advertising
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INVIBES ADVERTISING ACTUS finance & communication
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